Design Document
For

Bl ah | ndustri es
(A BN **_***_***_***)

Version 1.0: 2"¢ August 200*
Prepared by : JA

Progeny IT

Commercial — In Confidence




Blah Industries
Website Design Document

Table of Contents

BaCKGrOUNG ..o sbe et st nae s 1
L GOES ..ottt bttt a e b bbb e 1
11 BUSINESS GOAS ...ccoeeveeieeieeiesiesteesiee et teste e e s e e sse e te e beeteenaesneesneesneensee e 1
12 WEDSTE ODJECLIVES .....oouiieiciieeeiesieeiee ettt sb e aeene s 1
1.3 REVENUEMOAE ..ot 1

2 SUCCESS IMIBASUIES.......ccitieieeiiie et ettt mr e b b e e sn e n e 1
I U < g o 1< 1= oo PR 1
31 AUdienCe defiNItiON.......cccoiiereee e 1
32 COMPELItIVE ANAIYSIS. ...ttt neeaas 2

S 1 (= O] 1= o ST SRR 2
4.1  Content grouping and [aelliNg.........ccecviiiiiniiiieee e 2
4.1.1 Information about Blah............cceeieiiiiiiie e e 2
4.1.2 Information about the ProdUCLS.........cocceriieieree s 2
4.1.3 ShOPPING Cart ..o et e 3
4.1.4 LMK, ettt et r e nre e 3

4.2  Functional REQUITEMENLS ........cccueiieiieiieseesieesie et e s 3
4.2.1 Product INfOrMEatioN...........coeieriiiireeee e e 3
4.2.2 ShOPPING Cart ....oveieieieee e e 3

5 SITE SHIUCLUIE.......ctieeieteeee sttt ettt ettt b et ns et e b 3
o300 R A\ F= Y T 7= (o] OSSR S 3
511 MAIN IMEBNU. ...ttt 4
51.2 Drop DOWN MENUS........coiiiieiiee e 4

52  Architectural BIUEPINYSITE M@ .....cceieeieieeeeese e 4

I VA= U= I T o | o SRR 5
6.1  CommON COMPONENLES......cciuiiiiiiirieeeree e e sreesree e e sare s sbe e e sssesenreeesnnes 5
2 I Yo 1 | 4 o <SR 6
6.3  DESIGN SKEICHES ... .ottt 7
6.3.1 HOME PAJE ... 7

T 207 7

T 2RSSR 8
6.3.3 ProJUCES PEOE ...ttt 8
6.3.4 Individual ProdUCtS PagES........cccoevririiieiesiesieie et 9

7 Database FeQUITEIMENES. .......eiiieieeiieseesieeeisreesseeereesteesreesseessaessreessessraessaeenseesesnsenns 10
7.1 CuStOMErS DalADaSe. ......cccveeieeieiiecie ettt ne s 10
A A O o = ox B U LTRSS 11

8  TechniCal REQUITEMENLS.......cciiieieriesiisieiesie ettt sttt st ee e eessesnee e 12
8.1 HAIOWAIE......oeiiieeeeeete et ettt 12

o A U = o 1,7 T 13
8.3 BIOWSEN . e e sr e ne e 13
Appendix A: CONLENT INVENLOTY.........oiiiirerieie et et see e nee e sees 14

Progeny IT 20* Page no: i




Blah Industries
Website Design Document

Background

Blah Industries is an established specialised t-shirts. They are based in Rainbow Hollow,
Queendland.

Their product lines are “smiley face’ t-shirts. They have a number of different “smileys’
to choose from.

1 Goals

Blah aims to gain 20% of the Australian market share for smiley t-shirts by the end of
October 20**. They aso intend to gain 5% of the market share to the USA.

1.1 Business Goals

To achieve these godls, Blah Industries wants a website that is used for marketing and
selling their product range.

1.2 Website Objectives

The website is to be designed so as to:

Market products

Sell products
Links to affiliated hardware specialists

1.3 Revenue Model

The website will be an e-commerce site so it heeds to have a secure payment gateway.

2 Success Measures

The success of the site will be measured against the following targets:

Email enquiries - 200 per month
Internet sales — 50 per month
Phone enquiriesfrom website— 100 per month

3 User Experience

Users need to be able to visit the site and find the information relative to them fast. They
need to be able to see how the company and its products will benefit them

3.1 Audience definition

The stes basic demographics are:

Females aged 15— 29

Progeny IT 20** Pageno: 1




Blah Industries
Website Design Document

Fun loving
Low to medium income bracket

3.2 Competitive Analysis

There are two main competitors with similar products to Blah's.
Gongo — gongo.com.au
Madeup — madeup.com.au

Gongo has the largest market share bu their website is poorly constructed, messy and
looks amateurish. The site is an e-.commerce site where customers can purchase the shirts.

Madeup’s website is neater and more professional looking than Gongo’s, but is not an e-
commerce site and its information appears harder to read and understand for the
consumer who is not computer literate. The site is not as in-depth as Gongo’s.

4 Site Content
The website needs to market both Blah Industries and its products.

Information about the products reeds to be clear and detailed plus prices need to be
viewable.

Users need to be able to purchase the products online.

4.1 Content grouping and labelling
The site content is to be divided into four main areas:

Information about Blah Industries
Information about the products

Shopping cart for purchasing products
Links

4.1.1 Information about Blah

This area will have the following titles:

Home — mission statement
About us
Contact information— address, phone number and email

4.1.2 Information about the products

Each individual product will have its own page including:

Screen shots
Description of products —colours, sizes, prices
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Purchase product (shopping cart function)

4.1.3 Shopping Cart

A secure shopping cart needs to be devel oped so as customers can quickly and

easily purchase their chosen products and feel secure in knowing that their
information is being protected.

4.1.4 Links
Links to affiliated businesses.

4.2 Functional Requirements

It is anticipated that visitors will not want to waste time attempting to find the

information they require, and instead want a fast visual of what is available, so the site
needs to be easy to navigate and use.

4.2.1 Product Information

Visitors need to be able to easily access information on products. They need to be
able to see aquick glance that the particular product is of interest to them and the
sizes and colours available.

The main Products page will have a brief description of the products with links to
the sub-page/s that will give more details.

Specification will be in sub-page/s coming from the products page.

4.2.2 Shopping Cart

Customers will be able to purchase the products online with the option of credit
card or chegue.

5 Site Structure

The website is to be quite expansive with concise information. It isintended that all this
information be easily assessable, so a menu system at the top of the page is to be the main
focal point for assessing this information.

5.1 Navigation

The site is to be separated into five main areas:

General information
Products

Links

Contacts

Feedback
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These areas will partially be determined by the menu system.

5.1.1 Main Menu

The main menu at the top of the page (which will stay viewable throughout the site), will
have five links:

Home
Products
Links
Contact Us
Feedback

5.1.2 Drop Down Menus
A “drop down menu” will be displayed:

Dropping down from the Home link will be About Us and Contact
Details
Dropping down from the Products link will be links to all the product

lines so as visitors can go direct to the products if they desire rather than
from the products page.

5.2 Architectural Blueprints/Site Map

Home = Products | Links - ContactUs {H Feedback
About Us
Mens Ladies
Happy Happy
Sad Sad
Blar Blah
Sunnies Sunnies
Shopping Cart
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6 Visual Design
The site will be clean and uncluttered making it easy to read.

The page will be divided into four different sections:

Top — displaying Main Menu and business logo in left corner
Middle — where all text and other images will be displayed
Bottom — footer

6.1 Common Components

There are a number of common components that will be visible on every page. These
will be broken up into the above mentioned sections:

Top:
- Navy blue background
- Logo image in the top section on the left
- Alogin areain the top section on the right
- A menu with the five main links in the top section on the right, below the

login

Mid Top:
- Red background

Middle:
- White background
- A table that takes up 80 — 90% of the window for text

Bottom:
- Navy blue background
- Copyright details
- Emall address
- Last updated details
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6.2 Layout Grids

Logo Image

To make this information neat within this page (and not to the
edges), the text will be placed within atable that takes up approx
80% of page.

© Copyright and other legal stuff

Progeny IT 20** Page no: 6




Blah Industries
Website Design Document

6.3 Design Sketches

6.3.1 Home Page

Logo Image
Home | Products | Links | Contacts | Feedback

Home

Being the Home Page, this would include very basic information pertaining
to Blah Industriesand their products

@ Copyright and other lega info
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6.3.3 Products Page

Logo Image
Home | Products | Links | Contacts | Feedback
Products
Screen Shot | Photos and links to the product categories and pages.
Screen Shot
@ Copyright and other legal info
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6.3.4 Individual Products Pages

Logo Image
Home | Products | Links | Contacts | Feedback

Products >> Ladie’'s>> Smiley’s

Screen Shot | Colours available, sizes, prices etc

Purchase

@ Copyright and other legal info

Progeny IT 20** Pageno: 9




Blah Industries

Website Design Document

7 Database requirements

There are a number of pages that will arequire database access:

Products

= Eachindividual product

Contact inquiries

Feedback

It isintended that arelational database be developed with individual tables for relevant

areas.

The information in the database will regularly be updated as enquiries and sales are
expected to be on aregular basis.

The information gathered will not only be identifying customers and their requirements
but also for marketing analysis and strategies. It isfor this reason that some information
may not necessary appear relevant purely for website use.

7.1 Customers Database

When a product is sold, some information will need to be supplied before the product is
dispensed. These fields are shown below with an asterisk beside them.

Customers

Dae | Name* | Email* | Street Suburb | State | Country  Phone | Price* | Item Notes
Time Address purchased*

Auto

The customer will also need to provide their credit card details, but thisinformation will

not be kept in the database.
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*Name:

*Email:

Street Address,

Suburb:

State:

Country:

Phone:

Credit card information

Purchase

On the form, the State, and Country fields will have drop-down lists so as the user can
eadly fill in the form.

The other fields will be text boxes.

Their will be a button to finalise the Purchase and send the information to the server.

Date and time will automatically be registered on submission of form.

7.2 Contact Us

The Contact page will give enquirers the option of sending adirect email viaan email
link or to fill in asimple form.

The information from the form is to kept in another data table so as information can be

gathered on who is enquiring, where are they from, and do they do afina purchase (if a
purchase is secured, then information gathered from the Purchase table automatically be
compared to the Contact table and then this field will be acknowledged).

Contact

Date | Time | Name* | Email* | Country

Phone

Purchase?

Auto | Auto

Progeny IT 20*

Page no: 11




Blah Industries
Website Design Document

*Name:

*Email:

Country:

Phone:

Question:

Submit

The Questions field will be a text area.
All other fields will be text boxes.
There will be a button to submit the information

Date and time will automatically be registered on submission of form.

8 Technical Requirements

8.1 Hardware

To be able to view the website, the user needs a computer that connects to the internet
either through dial- up or cable.

The minimum hardware requirements are:

IBM Compatible PC Macintosh

Computer Pentium processor (200MHz or Power PC, Power Book,
above recommended) iMac or iBook

Memory 16MB RAM for Windows 95 and 98 | 12MB RAM for Macintosh
32MB RAM for Windows NT4 oS
64MB RAM for Windows 2000 and | 128MB RAM for OSX
ME

Free Space on 150MB 20MB

Hard Disk Drive

Modem 28k 28k
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8.2 User Software

The minimum software requirements are:

JavaScript capable browser
Flash

8.3 Browser

It is anticipated that the Blah Industries website will be able to be viewed properly on a
wide variety of browsers.

Internet Explorer 5
Netscape 4.7
Firefox 1.0
Mozillal.4
Opera 7

Safari 1.0
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Appendix A: Content Inventory

Content on the site should include:

a. Information about Blah Irdustries

ltem Supplied by
i. Address Bl
ii. Phone number Bl
iii. Email contacts Bl
iv.  Businesslogo PT
b. Products
Item Supplied by
i Product information Bl
ii.  Screen shots PT
iii. Prices Bl
c. Links
[tem Supplied by
i. Busnessesto link to BI
d. Internet Presence
tem Supplied by
i. Hosting PT
ii. Domain name PIT
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